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Du lich & mét trong nhitng nganh miti nhon dé phdt trién kinh t€ trén thé gidi néi chung va &
Viét Nam noi riéng. Nghién citu dd xdc dinh cdc dnh hudng ciia truyén thong xd hoi dén Quyét
dinh chon TP. Cén Tho la diém dén du lich cita du khdch gém cd 5 nhén 16: (1) Truyén théng
truyén miéng; (2) T6 chitc qudn Iy diém dén; (3) Ngui cé dnh hudng trén mang xd hoi (MXH);
(4) Néi dung tao bdi ngudi ding va (5) Qudng cdo ngodi troi. Trén ca sé két qud nghién citu,
mét s6 ham ¥ qudn tri ciing dugc dé xudt cho chinh quyén, ciing nhu cic cong ty du lich dé thu
hiit du khdch dén TP. Cén Tho.

Tir khéa: du lich, quyét dinh du lich, truyén thdng xd hi, dnh hudng, du khdch, TP. Can Tho

Summary

Tourism is one of the key industries for economic development in the world in general and
in Vietnam in particular. This study points out five components of social media affecting
tourists’ decision to choose Can Tho city as a destination, which are (1) Word of mouth, (2)
Destination management, {3) Social media influencers, (4) User-generated content, and (5)
Outdoor advertising. From this finding, some governance implications are suggested for the

government as well as tourism companies to attract tourists to Can Tho city.

Keywords: tourism, travel decision, social media, influence, tourists, Can Tho city

CO SO LY THUYET VA MO HINH
NGHIEN CUU

Co s6 ly thuyét va gia thuyét
nghién cuiu

Truyén théng truyén miéng (Word
of Mouth - WOM) ¢6 tac ddng tich cue
dén ¥ dinh du lich cda du khdch (Albarg,
2013); dat dugc hiéu qud khi cOng kha

ning trdi rong clia giao tiép k¥ thudt s8

v6i mic dd tin tudng cia ngudi nghe
{(Weinberg vi Pehlivan, 2011; Tham va
chng su, 2013, Herndndez-Méndez va
cong sif, 2015). Theo k€t qud nghién cdu
céa Andajani va Rahayu (2020), truyén
thong truyén miéng truc tuye'n e-WOM
c6 tic ddng manh den cic yeu to nhu
Thai d6, Hinh dnh v& thanh phé, Y dinh

PGS TS , Trudng Pai hgc Ciiu Long

, e Trudgng Pai hoe Can Tha

du lich va Piém d&n du lich. Y dinh du lich ciing ¢ tic
ddng rit 16n d&n di€m dén du lich, Trén co s d6, nhém
tic gid dé xudt gid thuyét:

HI: Truyén thong truyén miéng (WOM) dnh hudng
thuéin chiéu d&n Quyét dinh chon TP. Cdn Tho 13 diém
dé&n du lich.

Nb6i dung duge tao bdi ngudi diing (User Generated
Content - UGC) ngay cang xuit hién nhiéu hon véi kha
ning truy cip internet ngay cang d&, UGC c6 thé duge
tao ra ngay trong chuyén di hay chia sé thdi gian thyc
vl ngudi theo dai (Sotiriadis va Van Zyl, 2013). Theo
Lo va cong st {201 1), UGC, nhat 1a cdc blog va bai dinh
gi4, c6 anh hudng dén quyét dinh lién quan dén Iya chon
diém dé&n. Cac t6 chitc marketing cfing dd nhan thiy dugc
diéu nay va bit ddu sit dung cdc UGC lién quan d&n hinh
inh clia dia di€m trong cdc chién dich truyén thong xi
hdi cia ho (Xiang va Gretzel, 2010, Jacobsen va Munar,
2012; Hudson va Thal, 20§3). Cox va cong su (2009}
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HINH: MO HINH NGHIEN cdu bE XUAT, .

Truydn thing truydn mitng (WOM)

N dung duoc 1o bivi ngudi ding
UG -

T4 chitc quin I§ didm din (DMO) T

HY{+)

Quing cho ngodi trdi (OOH) |

Mpariri of hnh hunimg trdn mong xB hii

(SMlsy L

Quyét dinh chon
hinh phd
Cln Tha 13 didm din
du lich eda
du khich

Ngudn: Nhém nghitn ciu dé xust

BANG: BANG KET QUA PHAN TICH CRONBACH'S ALPHA

“Tudng [Cronbach’s
Nhin to Bi€n quan sit quan bién| Alpha néu
________ —tfng _}_bijloai |
N&i dung chia sé trén c4c irang MXH inh 585 776
Truvéq |Ru3ns dén ¥ dinh du lich ’ :
th6{1 N§i dung chia sé trén c4c trang MXH dnh 737 616
5 |hutdng d€n hinh dnh vé TP, Cfin Tho : :
HUYCN  INGi dung chin s& trén cfic trang MXH anh
migng 7 A a 601 764
[hidng AEn thai 49 y&u thich vE& TP, Can Thy
H# 56 Cronbach’s Alpha ciia nhiin 15: 0,796 -

. Hinh dnh d#ing bdi npudi diing khdc 675 873
f;'g;:‘:“f Video ding bdi ngudi dang khac 834 814
bai ngsﬁi Théng tin dfing bdi cdic cbng Ly du lich 781 ,833

dang Ngi dung ding bdi cic KOLs 697 870
Hi 58 Cmnbac!: s A!;::!;a eria nhién ¢5: 0,881
Cdc thiing tin v& TP, Cin Thd teén cdc
hrang MO P 672 720
T8 chitc [N6i dung cla cdc di€ém tham guan du lich 590 J48
quin 1y |Céc sy kign, 12 hgi dang hodc sip difn ra 541 764
difm d&n [Chit lugng cfta cfic khdch san vi nhd hing 521 769
Cic thdng tin trén cdc website 540 1764
H{ 56 Cronbach’s Aipha ciig nhdn 5. 0,793
Nt dung cfia cfic bing quing cfio ngodi it 132 g
Qudng [Thigt k€ cfia cic biing quing cho ngodi i 749 750
cdo ngodi [0 noi sinh s6ng c6 bing quing cdo thé 664 835
trin hi¢n hinh dnh TP. Cfin The ' '
HsE Cgonbach 's Alpha ciia nhén 16 0,846
Ngudi ndi tifng ma ank/chi theo dot a3
Ngudi |[hofic dang di 0&n TP, Cn Tha 742 802
c6dnh [Ngudi néi tifng ma anh/chij theo dbi c6 77 768
hudng  |diém twdng 88ng véi TP. Chn Tho : :
wén  [Ngudi ndi tiéng ma anh/chi theo doi hay 697 843
MXH [nhdc dEn TP. Chn Thd trén MXH : :
He s&i Cronbach’s Alpha ciia nhéin t5; 0,862
Chon TP Du lich 4€n TP. Cin The khi 6 diu kién 679 711
Chn Tha JCh!f:: chiin s& dl.d'l.t lich d&€n TP. Céin Tha 634 258
14 difm "‘:’n.g u‘l'dn}.‘. lai S
d€ndy |G101 thidu céc nét dep clia TP. Cin Tho 652 239
lich |v0ingudi thin, ban bd, dbng nghitp . ’
’ 1@ s& Cronbach’s Alpha cfia nhdn 15: 0,807

Ngudn: K&t qua phén tich (2021}

nhin thiy ring, UGC tén MXH chii y€u duge sif dung
& giai doan fim kifm théng tin v& 1ap k& hoach du lich.
Trén co s8 46, nhém tic gid 4& xuil gil thuyét:

H2: N6i dung dugc tao bdi ngudi ding (UGC) dnh
hudng thufin chicu d&én Quyét dinh chon TP. Cén Tho

12 di€ém d€n du lich,
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T8 chifc quén I§ diém dén (Destination
Management Qrganization - DMO) phét
trién v quing b4 di€m dén thong qua
didu phdi vd quin Iy csc hoat ddng thict
y&u: chit lugng théng tin ¢6 dnh hudng 16n
nhat d¢n viéce lya chon diém dén clia du
khich (Namho Chung va cdng su, 2015).
Du khich rit quen thude véi vide ding céc
trang MXH @€ 1&n k& hoach cho chuyén
di, vi tinh chdl tién dung, d& sit dung, thodi
méi (Ayeh va cfng sy, 2013} va ding tin
ciy (Fotis va cOng sy, 2012). Trén cd s&
46, nhém téc gia dua ra gid thuyét:

H3: T8 chite quin 19 di€m dEn (DMO)
anh hudng thufin chiéu d&€n Quyé&t dinh
chon TP. Can Thd 13 diém dén du lich.

Quing cdo ngodi trdi (Out-Of-Home
- OOH) ¢6 th¢ dude sit dung nhy mot
chién dich truyén théng mang lai Igi thé
cho c4c nha quing céo, vi cdc lgi ich clia
né (Wirawan va Hapsari, 2016). Tir d6,
gid thuy€t dugc dva ra nhu sau:

H4: Quing cdo ngodi trdsi (OOH) dnh
hudng thuin chiéu dén Quyét dinh chon
TP. Cin Tho 12 diém d&n du lich.

Theo két qud nghidn cfu cla Rinka
vd Pratt (2018). ngudsi ¢6 dnh hudng trén
MXH (Social Media Influencers - SMIs)
¢6 sy wong ddng gita ngudi chimg thuc -
ngudi tidu ding clia SMIs va sy ardng dong
giifa ngudsi x4c nhén - diém dén ¢6 thc dong
tich cuc dén v dinh truy cip déi véi cic
di¢m dén. Gia thuy& duge dua ra nhy saw:

HS: Ngudi ¢6 inh hudng trén MXH
(SM1s) dnh hufing thuin chitu d&€n Quyét
dinh chon TP. Cin Tho 12 diém d&n du lich.

M0 hinh nghitn c¢du

Dua trén dic didm cia diém dén TP,
Cin Tho, cd s& 1¢ thuy€t vA cdc nghién
ctiu di tnréc, nhém t4c gid d€ xuit md hinh
nghi&n ctu Anh huding cla truyén théng x3
h6i dén Quyét dinh chon TP. Cin Tha 12
diém d¢n du lich clia du khéch nhu Hinh,

Phudng phép nghiln ciu

Nghién citu dinh hrgng duge thuc
hién d€ phan tich s& liéu khio sit 307 du
kh&ch dén TP. Cin Thd du lich vio nim
2021. 86 li¢u thu duge 13 307 phiu hgp
1&. DU liéu duge dua vio phén tich bing
cdc phugng phép, nhw: Cronbach’s Alpha,
phén tich nhin 16 khdm ph4 (EFA), tuong
quan Pearson v héi quy da bién.

KET QUA NGHIEN c(U
Kiém djnh thang do

K&t qud ki€m dinh d6 tin cly cla
thang do cho thiy. cfc nhidn t§ nh

Kinh t€ vd Dy bio



hwéng cda truyén théng x4 hdi dén
Quyét dinh chon TP. Cin Tho 1 diém
dén du lich ctia du khdch dat tr 0,793
dén 0,881. Nhv vy, cdc nhin t6 d€u cb
¥ nghia théng ké, vi hé sd tuong quan
bién téng déu > 0,3 vi hé s& Cronbach’s
Alpha déu > 0,6 (Bing).

Phén tich EFA

Phén tich EFA cho cdc bién djc lgp

Phan tich EFA 5 bién d6c lap dude
thyc hién véi gid thuyét HO. K&t qua cho
thay: Kiém dinh Bartlett: Sig. = 0,000
< 5%, chitng t6 cdc bi€n quan st trong
phin tich EFA cé twdng quan v&i nhau.
Vi viy, bic bd gid thuyét HO. Hé s6
KMO = 0,801 > 0,5, cho thdy viéc phin
tich nhén t& 14 thich hgp véi cdc dit liéu.
C6 05 nhan t6 dugc rdt trich tit phin tich
EFA vdi: Gid tri EigenValues cla cic
nhin t§ déu > 1,0, dat yéu cau; Gii tri
téng phuong sai trich = 70,389% > 50%,
cho thay phin tich EFA dat yéu ciu. Vi
vdy, 5 nhin t8 dugc rit trich gidi thich
cho 70,389% bi&n thién cla dit liéu.

Khéc biét v& hé s§ tii nhin (§ cha
cdc bién quan sdt giita cdc nhin 6 déu >
0,3 cho thay, cdc nhan 6 cé gid tri phin
biét cao, nén cdc bi€n quan sét ti€p tuc
duge sit dung trong md hinh nghién citu.

Phéan tich EFA cho bién phu thujc

K&t qud phan tich cho thiy: 3 bién
quan sit dugc nhém thanh 1 nhén t8; Hé
s& tai nhin t& (Factor loading) déu > 0,5,
nén chiing cé ¥ nghia thiét thyc; Mdi bién
quan sat ¢6 sai biét v& hé s0 tdi nhan &
déu > 0,3, nén dim bio su phin biét giita
céc nhin t&; Hé s6 KMO = 0,711 > 0,5
cho thay, phin tich nhan & 12 thich hgp
cho dit liéu; Thong k& Chi-square clia
ki€m dinh Bartlett dat gi4 tri mic ¥ nghia
Sig. = 0,000, do viy, cdc bién quan sit cé
tudng quan vdi nhau xét trén pham vi tdng
th€; Phuong sai trich dat 70,619% thé
hién ring 1 nhin (o it ra giai thich dugc
72,171% bién thién cia dif liéu, nén thang
do rtt ra dudc chip nhin; Rt trich nhan
t6 vdi Eigenvalue = 2,165 dat yéu cau.

Duva vao két qud phén tich EFA, cic
nhin t& rit trich ra cda cdc gid thuyét
nghién citu chinh déu dat yéu ciu.

Phin tich twong quan

K& qud phéan tich tuong quan dugc
thigc hién gilta bi&n phu thudc va cic bién
ddc lap bing phwdng phip chay Pearson
cho thiy, 5 bién doc lap c¢é (wdng quan
tuyén tinh khd manh vdi bién phy thudc,
cdc hé sO twong quan déu c6 ¥ nghia thdng
ké&. Méi lién hé nrong quan giita cdc bién
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lan tugt 12 0,467; 0,271; 0,251; 0,288; 0,419. Tuy nhién,
k&t qua phin tich tidng quan ciing cho thiy, hé s& tong
quan gifia c4c bién doc lip & mifc tuong quan khd manh,
nén cin quan tim d&n hién tuogng da cong tuyén khi
phan tich hdi quy da bién.

Phin tich héi quy da bién

Phin tich héi quy dufge ti€n hanh véi 5 bign doc 1ip
theo cic butde nhut sau:

Bdnh gid d pha hgp ciia mé hinh. Dya trén két
qué phin tich cho thiy, md hinh nghién citu ¢6 R? higu
chinh 13 0,349, nghia 13 34,9% sir bién thién clia Y dinh
chon TP. Can Thd 1 diém d&n du lich duge gidi thich
bdi su bi€n thién cla cdc thanh phin bi€n déc lip.

Kiém dinh gid thuyét vé sw phiz hgp ciia mé hinh

Vi gia thuy&t HO: Bl = P2 = B3 = 4 = B5 = 0 (4t
ci hé s6 hdi quy = 0)

Gi4 tri Sig(F) = 0,000 < mifc ¥ nghia 5%: gia thuyét
HO bi bidc bé. Piéu dé cé ¥ nghia 13, sy két hgp cla
cic bién dde lip hién ¢é trong md hinh cé thé gidi
thich dudc sif bi€n thién cla bién phu thude. M6 hinh
hdi quy tuyén tinh da xay dung la pht hop vdi tip dit
liéu hién cé.

Phuigng trinh hoi quy va ¥ nghia cde hé so hoi quy

Duia trén thdng s thong ké clia céc bién trong md hinh
hdi quy, phwfong trinh hdi quy duge xdc dinh nhu sau:

oD = 030I*TTTM + 0204*TCOLDBD +
0,198*NCAHTMXH + 0,173*NDTBND + 0,/ 31*QCNT

Qua mé hinh hdi quy thu dugc cho thdy, cd 5 nhém
nhédn t6 cia mé hinh nghién citu déu c¢6 dnh hudng
(duong) d&€n Quyé&t dinh chon TP. Cin Tha 13 diém dén
du lich ctia du khach dya trén hé s Beta, theo mifc
d6 gidm din la: Truyén théng truyén miéng; T8 chifc
quén 1y di€m d&n; Ngudi c6 4nh hudng trén MXH; Noi
dung tao bdi nguti dong va Quing cdo ngodi trdi.

KET LUAN VA HAM Y CHINH SACH

Qua k&t qud khdo sét c6 thé chi ra ring, MXH ]a
mét trong nhitng nén tdng mi ngay nay du khach si
dung d€ fim ki€m cdc thong tin vé& sdn phdm, dich vu
du lich v tir d6 ddnh gia théng qua nhitng quan diém
va kinh nghiém riéng cta bin than. Biéu dé ¢6 sic
4nh hudng dén hinh vi du lich clia nhitng du khdch
khdc. K&t qui nghién cifu con cho thay, 5 nhan 8 déu
4nh hudng thuin chiéu v6i quyét dinh chon TP, Can
Thd 13 di€ém dén du lich cida du khdch. Trong d6, nhin
t6 thugc vé Truyén thoéng truyén miéng ¢é anh hudng
cao nhAt.

Trén co sé két qua nghién ciu, d€ ning cao sy thu
hit cfia du khdch dén du lich tai TP. Can Thd, nhém tdc
gia da dua ra mot s6 ham ¥ chinh sdch nhu sau:

Thit nhat, d§y manh itng dung céng nghé théng
tin trong céng tde quang ba. Tao ra mdt website chinh
thie d€ quing b4 hinh 4nh du lich ¢&n véi du khdch 1a
mdt cdch thife hiéu qui. Pam bio théng tin vé céc sén
phffm, dich vu du lich dugc ¢ip nhiit thudng xuyén va
chinh xdc, cic nguon thong tin hdp din va diy a0 s&
thu it dude s quan tim cda du khdch. Céc t8 chife
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qudn 1y di€m dé&n nén phat trién hon vé& mit thi€t k&
cho website, chi trong tinh don gidn héa dé du khdch
c6 thé d& dang tim ki€m c4c thong tin,

Thit hai, néng cao chit lwgng dich vu du lich &
céac khu di tich lich si. Bdo vé cho dudgc hanh lang
di tich va nhilng ving lan cin ddp dng céc tiéu chi vé
canh quan, mdi trudng, mdi sinh. Cdc dich vy kém theo
dé€ phuc va nhu cdu clia du khdch, nhur: hé thdng dudng
giao thdng, nha v€ sinh, giif xe, qua lwu niém... Cac
cdng ty du lich quan tim dio tao, bdi dudng d6i ngii
cdn bd chuy&n mén, d6i ngil thuyé&t minh tai c4c di tich
lich sit - viin héa dd duge x€p hang. Pic biét, c¢in ting
cudng cong tdc quin 1y 1€ hoi tai cdc di tich lich s -
van héa, nhu: ddm bdo an ninh trit o, phong chéng
chdy n8, vé sinh mdi trudng tai cdc diém di tich. Kip
thai phdt hién, x 1§ nghiém cdc hanh vi vi pham theo
quy dinh nhim l4p lai trit tw, kY cudng, né nép, tao moi
truding du lich an todn va than thién.

___TAILLIEUTHAM KHAO

Thif ba, thic ddy dong cg dé cac
nhém tham khao ting cudng tuyén
truyén vé& diém dén. Thiét 1ap cdc cong
ddng trén cic MXH, nhu: Facebook,
Zalo...nhim tao ra mdt “ngdi nhi chung”
1am nén tdng cho thdéng tin truyén thong;
Phdt trién cdng déng du lich tryc tuyén.

Thit tw, khuy&n khich du khach tham
gia thio luin trong cong ddng truc
tuyén, Linh dao thanh phd ciing nhu cdc
¢ong ty du lich cdn tao ra nhiéu chi d& ban
luiin vé cic dia di€ém du lich, vudn sinh
thdi... va c4c diu diic biét cha viéc du lich
tai TP. Can Thd théng qua cdc forum, hoi
nhém, fanpage. Chon lge cdc kénh dam
ludn uy tin vi ¢6 nhiéu ngudi tham gia dé
quang b4. Dong thdi, quang b 1¢i ich cla
viéc tham gia viio cong ddng trye tuyén. O
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