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Tém tit

Nghién ciu dugce thuc hién nhim ddnh gid dnh hudng cia cdc thanh phin marketing dia
phutong dén phdt trién du lich TP. Can Tho. Dit liéu nghién cdu dugc thu thdp théng qua phdng
vén triee tiép 800 du khdch bdng bdng cdu hdi. Két qud nghién citu dd xdc dinh dugc mitc dp
anh hudng ciia ting thanh phdn marketing dia phutong dén phdt trién du lich TP. Cén Tho theo
thit 1 gidm ddn [a: Sdn phdm du lich; Ndng luc marketing ciia doanh nghigp du lich; Phin
phéi; Xic tién du lich; Cong dong dén cu dia phuong; Co sévdt chdt - hg tang du lich; Nguén
nhédn yc du lich; Chinh quyén dia phuong; Quy trinh cung cGp dich vu va Gid cd.

T khéa: marketing dia phuong, diém dén du lich, TP. Cin Tho

Summary

This research aims at examining the impact of local marketing components on tourism
development in Can Tho city. Data was collected through direct interviews with 800 tourists
by questionnaires. The results point out ten local marketing components affecting tourism
development in the city, arranged in descending order of impact, which are Tourism products,
Marketing capabilities of tourism businesses, Place, Tourism promotion, Local communities,
Tourism facilities and infrastructure, Human resources in tourism, Local government, Service

delivery process, Price.

Keywords: local marketing, tourism destination, Can Tho city
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TP. Can Tho tryc thudc Trung uong,
v6i vi tri trung tim viing Déng bing song
Clu Long ¢6 nhiéu tiém ning dé€ phat
trién du lich. Nhitng tiém ning du lich
clia TP. Cin Thd chil yéu giin véi vai trd
d6 thi trung tdm ving, lich sit hinh thanh
va phit trién cla Can Thd, du lich séng
nude, sinh thdi miét vuwdn dic sic cla
vung, cdc di tich leh sif - cdch mang, cdc
lang nghé v nhifng hoat doéng viin hda,
1€ hoi. Chinh vi vy, chinh quyén dia
phudng dang hudng d€n muc tiéu phat
tri€n TP. Cin Thd thanh 46 thi du lich
ven sdng, trung tim trung chuyén khéch
trong khu vire, xdy duyng nhiing sin phim
du lich vira mang tinh dic trung cia viing
Péng biing séng Ciu Long, vifa mang
nét riéng clia ving dit Tdy Po6, nhung
van dat tiéu chuin qudc 1€,

*, " Trudng Dai hee Tay Béa

Tuy nhién, thyc trang qud trinh khai thic du lich
th&i gian qua chua duge dia phudng quan tim ddng
muc, vin con khé nhiéu han ch€. B€ nganh du lich TP.
CAn Thg phit trién trd thanh nganh kinh t€ miii nhon,
rit cin thiét thyc hién marketing dia phugng. Nghién
cu nay ti€p cdn marketing dia phuong theo hudng
phén tich dnh hudng ciia cic thinh phian marketing

dia phuong dén phit trién du lich va dé xudt mot s6

ham ¥ cho cde nha quén 1y nginh du lich TP, Cin Tha
nhim thu hit du khach d&€n véi dia phuong ngay mot
nhiéu hon.

COSG LY THUYET VA MO HINH NGHIEN CUU

Cd s6 1§ thuyét

Marketing dia phuong Ia mt thudt ngit chi tip hgp
cdc chuong trinh hanh ddng hd trg duge dia phudng
thuc hién nhiim cdi thién khi niing canh tranh cia dia
phuong va phat trién kinh 1& (Kotler va cdng sy, 2002).
Marketing dia phuong tir khia canh nganh du lich con
duge goi 12 marketing diém dén du lich.

Ngudi chiu trach nhiém vé& bai viét: Nguy&n Huynh Phudc Thién
Ngay nhdn bai: 13/4/2022; Ngay phdn bién: 10/5/2022; Ngay duyét dang: 17/5/2022
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HINH: MO HINH NGHIEN CdU CHINH THUC
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BANG 1: KET QUA KIEM BINH BO TIN CAY CA THANG DO

SEhitn| HEsbidong | HEsb
Nhinté quan | quan bifn- |Cronbach's
_sfit _ |t6ng nhé nhit| _ Alpha
Co 54 viit chit ha thng du lich (VC) 5 0,663 0,885
Chinh guxz'n dia phwdng (CQ) 5 0,620 0,859
Sdn phim du lich (SP) 4 0,689 0,887
Ngubn nhéin lue du lich (NL) 4 0,695 0,888
Xic_tién du lich (XT) 4 0,628 0.858
Quy trinh cung ¢Ap dich vu {QT) 4 0,559 0.805
Ning lgc marketing clia doanh
nghiép du lich (DN) ' 4 0,540 0.784
Gif cd {GC) n 4 D511 0.788
Cong ddng din oot dia phuving (DC) 4 D515 0,781
Phfin phdi (PP} = 3 0,578 0.798
[Phit 1rién du lich {FTDL) 10 0,543 0,897

Ngufn: K& qua tinh todn cta nhdm tac gid

Theo Wang vi Pizam (2011). marketing diém aén
12 todn bd cfic qué (rinh va hoat d6ng nhlim thu hit
du khdch d€n v6éi céic nhd cung cip dich vu du lich
tai di€m a€n d6. Marketing di€m d€n phdi hudng dén
sif thda mén nhu ciu cia du khich thong qua viéc sit
dung nhitng 1gi th¢ canh tranh, nhAm tao dung mot vi
th& phid hgp nhit cda diém d€n du lich trén thi rudng.
Nhu viy. marketing di€m d€n du lich hay marketing
dia phuong tit géc 39 nganh du lich chinh 13 nfm vitng
nhu ciu cta du khdch vi ¢6 nhifng chi€n luge 14u dai,
phd hop vdi difu kién cha dia phdng nhlim thu hii du
khéch dén véi dia phuong d6.

M4 hinh nghién cifu

Nghién citu vé marketing dia phuong trong linh vifc
phét tri€n du lich 43 dugc nhiéu tdc gid d€ cip trong
¢c nghién cifu trubc diy. Chc tdc gid 43 vin dung
marketing hdn hegp. 4Ps truyén thong clia McCarthy
(1960) hay 7Ps clia Booms vd Bitner (1981). Tuy
nhién, d€ vin dung phd hgp vio diéu kién TP. Cin
Tho. trén co s k€ thira k€t qui cdc nghién cifu trudc
a6, nhém tdc gid da thie hién tip buse nghién cifu so
b§, dinh tinh v3 dinh luegng,

Qua k&t qui nghitn citu sd bd, nhém tdc gid 4¢ xuit
md hinh nghién citu chinh thitc rhy Hinh, gém 10 thanh
phdn marketing dia phuong: (1) Co s& vit chit ha ting
du lich; (2) Chinh quyén dia phuong; (3) Sin phim
du lich: (4) Ngudn ahin lyc du lich: (5) Xdc ti€n du

-

lich: (6) Quy trinh cung cap dich vu; (7)
Ning tuc marketing cua doanh nghiép
du lich; (8) Gi4 cd; (9) Céng dbng dan
cu dia phuong: (10) Phin ph6i va thang
do chinh thitc v@i 41 bi¢n quan st thinh
phin thugc 10 bi€n d6e Lip ciing10 bién
quan sit thinh phiin cla bi€n phu thudc
duge sif dung cho nghién cidu chinh thite
dinh lugng ti€p theco d4€ do ludng dnh
hudng cha cdc thinh phin marketing dia
phudng 4&n phét tri€n du lich,

M& hinh nghién ciu th€ hién § Hinh
vdi 10 gid thuyét H1, H2, H3. H4, H5,
H6, H7, HE, H9, H10 tudng tng vdi céc
thanh phin marketing dia phudng tir (1)
a¢n (10) duge ki vong déu c6 dnh hudng
tich cuc dén phAt trién du lich.

Phwrong phip ngitn cifu

S6 li¢u sd cip duge thu thip théng qua
phéng vin tryc ti€p 800 du khéch tai dia
ban cdc quin, huyén cda TP. Cin Tho
bing bing ciu hdi dugc thi€l k€ theo 10
thang do v8i thang di€m Likert 5 mifc d§.
Phuang phdp chon miu thudn tién duge
ti€n hanh d¢ ti€p cin ddp vién muyc tiéu,
b&i v1 danh sdch tdt ¢4 du khdch dén du
lich tai TP. Cin Thd trong thdi gian 18y
miu khdng thé bi€t trudc. Thasi gian thyc
hién khdo sit tir thang 01-06/2020.

KET QUA NGHIEN C{lU

Ki€m dinh d§ tin c4y cda thang do

K&t qud kiém dinh § Bdng 1 cho thdy,
cdc thang do déu c6 h¢ s6 Cronbach’s
Alpha > 0.6; cdc bifn quan sit déu dat
h¢ s6 tuang quan v6i bi€n téng > 0.3: v
h¢ s6 Cronbach’s Alpha s¢ gidm néu loai
bat ky bi€n ndo. Do d6. cdc bi€n do ludng
ndy déu ddm bdo 44 tin ciy va dudc st
dung trong phan tich ti&p theo.

K€t qua phiin tich nhin t6 khdm
phi (EFA)

Phéin tich EFA cdc bién djc lip

Bing 2 cho thiy: h¢ 58 0.5 < KMO =
0,758 < 1.0, nén phiin tich EFA 12 thich
hgp cho dir ligu thuc t€; Sig. = 0,00 <
0,05, nén cfic bi€n quan st ¢6 tudng quan
tuyé&n tinh v4i nhin 16 dai dién, vi thé viéc
phén tich nhin t§ di ¢6 ¥ nghia; Phuong
sai cong dbn 13 68,761% > 50%, dat yéu
ciu, c6 nghia 12 68.761% thay d8i cha cic
nhéin 18 duge gidi thich bdi c4c bién quan
sit. Bén canh A6, k€t qud phin tich EFA
c6 10 Eigenvalues ddu tién > 1. nén c6
10 nhén 8 duge chon trong nghién citu v
cdc bi€n quan s4t dCu 6 he s tdi nhdn (6
> 0.5, nén dat yéu ciu.
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Bing 2 cling cho thdy, khong ¢6 sy
thay d6i vé viéc gom nhém cfc bién
quan sit so v6i m6 hinh nghitn cifu di
dé xufit, gdm 10 nhém nhin t& doc lap
v8i 41 bi€n quan s4t.

Két qud phéin tich EFA bién phy thuge

K&t qui phiin tich EFA bién phy thuge
cho thiy: 0,5 < KMO = 0.907 < 1,0, nén
phin tich 12 thich hdgp cho dif lidu thuc (&;
Sig. = 0.00 < 0,05, céc bién quan sit ¢
tudng guan tuyé&n tinh vdi nhin t6 dai dién,
nén vi¢c phén tich nhin & di c6 ¥ nghia;
Phuong sai cOng don 13 52,163% > 50%
dat yéu cfu, c6 nghia 12 52.163% thay adi
¢ha nhin 16 duge gidi thich bdi céc bién
quan sit. Bé&n canh d6. c¢6 1 Eigenvalue
> 1, nén 10 bi€n phét trién du lich duge
gom thinh mdt nhin t& duy nhat v duge
a5t tn 1 “Phit trién du lich™, Céic bién
quan sat ir PTDL1 dén PTDLI0 c6 hé s6
tai nhan t5 1an hugt 13: 0,627: 0,770: 0,743:
0,760; 0,766; 0,763; 0,632; 0,747; 0,681;
0,714 déu > 0.5, nén dat yéu ciu.

K&t qua phén tich h%i quy bji

Bing 3 cho thdy, phiin tich phudng sai
vdi Sig. < 0,05 cho biét, md hinh dva ra
phd hgp vt diF ligu thie 1€, nghia 1A c4c
bi€n dgc 14p c6 tuong quan tuyEn tinh v6i
bi€n phu thudc. Tit cd cdc bién F1, F2,
F3, F4, F5, F6, F1, F8. F9. F10 déu cé
Sig. < 0,05, nén twong quan ¢6 ¥ nghia
vdi bién phy thube v d6 tin cliy 95%. Hé
56 Durbin - Watson 13 1,554 th€ hign mé
hinh khéng vi pham hién twugng ty nfong
guan. H¢ s& phéng dai phuong sai VIF
cha cée bién ddc 1ap déu < 2.0 nén khong
¢6 tinh trang da c{ng tuy€n trong md
hinh. M8 hinh ¢6 R? hi¢u chinh 13 0,601,
c6 nghia 13 60,1% sy bién thi¢n cla ph4l
tri€n du lich TP. Cin Thd dugce gidi thich
bdi clc bi€n d6c¢ 14p.

KET LUAN VA HAM Y CHINH SACH

K€t qui nghién cilTu di xéc dinh duge
mifc 4§ dnh hudng cida timg thianh phin
marketing dia phudng dén phdt trién du
lich TP. Cin Tha thco thi tf gidm din
13: S&n pham du lich (B3 = 0,467); Nang
Ite marketing cia doanh nghiép du lich
{B7 = 0,461); Phdn ph&i (310 = 0,253);
Xdc ti€n du lich (B5 = 0,189); Cong dbng
din cu dja phudng (9 = 0.178): Co sG
vit chit - ha ting du lich (B1 = 0,109);
Ngubn nhin lyc du lich (4 = 0,104);
Chinh quyén dia phuong (B2 = 0,103):
Quy trinh cung ciip dich vu (6 = 0,083)
va Gid ci (B8 = 0,061).
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BANG 2: MA TRAN NHAN T3 SAU KHI XOAY
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BANG 3: KET QUA PHAN TICH HO1 Quy BO!

H{ 50 Beta|
chufin héa

| Ctic bitn doc Mp
(Hing s&)

F1 - Cd s viit chfy, ha tfing du lich

F2 - Chinh quyén dia phudng

F3 - Sin_phim _du lich

F4 - Npudn nhin luc du lich

F5 - Xdce ti€n du lich

F& - Quy triinh cung cfip dich vu

F7 - Nang Ivc marketing c0a doanh nghiép du lich
F8-Gifcd

9 . Chng d6ng dén cif dia phudng 0,178
F10 - Phéin phéi - 0,253 0,000] 1.000
R? hitu chinh: 0.601: HE &8 Durbin - Watson: 1,554: ANOVA: Sig. 0,000

: Ngudn: K&t qua tinh toAn cda nhém téc gid

0,109
0,103
0,467
0,104
0,189
0,083
0,461
0,061

Thoéng qua d6. nhém tdc gid d€ xudt mot s6 ham ¥
cho céc nha quin 1§ nganh du lich TP. Can Thd nhy sau:

Thid nhSt, ddy manh khai thic cdc sin phim du
lich dc thd cla dia phudng. Nganh du lich TP. Cén
Thd nén tap trung phat trién hai ddng sdn phim du lich
chinh, gdbm: du lich s6ng nude va du lich k&t hgp hoi
nghi. héi thio. tri€n 1am, 18 chic sy ki¢n (MICE), diéu
ndy hodn todn phil hgp v8i ti€m ning Igi thé cda dia
phuang. B&n canh d6, Cin Thd ciing cin phét tri€n cc
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sdn phdm du lich bé trg nhim tao sy da dang héa vé
san phim du lich cho dia phuong, gébm: tham quan di
tich lich sif - viin héa, du lich nghi dudng, du lich tham
quan ndi & thinh phd, du lich trdi nghiém v qua luu
niém dic trung cha Can Tho,

Thit hai, t& chitc lai cic doanh nghiép hoat ddng
trong linh vare du lich. Theo d6, uu tién diu ar cho cdc
doanh nghiép du lich ¢6 diéu kién phat trién va quy mé
twong déi 16n; wu tién von diu tr nude ngoai vao cdc
dy dn quy md 1dn, tao ra san ph:’fm du lich cao cip, cic
loai hinh du lich mdi, hip dan.

Thit ba, xiy dung hé théng kénh phin phdi dé sin
phdm du lich d&€n dudc v6i du khéch dé dang va thuédn
tién. C6 thé thi&t k€ gbm 3 kénh, nhu: Kénh tryc tiép
tir cdc don vi s@ hitu hodc quin 1y di€m dén dén véi du
khich; Kénh 1 ¢ip théng qua cdc cong ty 1if hanh dé
dén vdi du khdch; Kénh 2 cip thong qua Téng cuc du
lich hoac 84 Viin héa - Thé thao - Du lich Thanh phd
dén v6i cac cong ty Lit hinh va d&n v&i du khach.

That tu, diy manh ¢ic hoat dong xic ti€n du lich clia
dia phitong, Theo d6, S& Viin héa - Thé thao - Du lich
TP. Cin Thd cin phéi hdp chiit ché vdi cdc cd quan, ban
nganh, don vi kinh doanh du lich, céc t§ chifc qudc t&
gidi thidu cdc hoat dong du lich hip din, doc ddo cla
Can Tha; gidi thiéu truyén théng yéu ngudi, mén khach
cfia ngudi din Can Tho “Tri tué - Niing ddng - Nhén
4i - Hao hiép - Thanh lich”. Pdng thdi, xiy dung chién
luge xvc tién du lich mdt cach khoa hoc, phil hgp véi
titng giai doan cu thé trong chién luge phat trién kinh
1€ - x4 hoi cha dia phuong, dé tiing budc xiy dyng thanh
cong thuong hiéu du lich Cin Tho trong vi ngoli nudc.

Thit niim, d4y manh cong tic gido duc, tuyén truyén
d€ ngudi din dia phuong hi€u va ciing phéi hgp thuc
hién cdc hoat ddng marketing dia phudng. Cic hoat
dong du lich déu c6 sy tham gia clia céng ching dia
phudng. Vi viy, dé thu hit du khich, can tic dong dén
y thifc cla cdng dong, d€ ho hidu vi giir gin, bio vé
tdi1 nguyén du lich, tham gia lam sach dep mobi trudng;
bi€t cdch thifc Wng x1¥ ¢6 vin héa, than thién, hda dong
v@i du khich,

Thii sdu, hoin thién cd s& vit chit ha ting du lich.
XAy dung va ning cAp hé thdng cic diém tham quan
du lich, vui chdi gidi tri, cd s& luu trii, nha hang, khdch
san, thong tin lién lac. Hé théng giao thong dudng bd
cin duge quan tim ning ¢4p hdn nita, nhit 13 cdc tuyén
dudng trong di€m, cdc tuyén 16 d&n cic di€ém du lich,
Chinh quyén dia phudng phét hgp véi cdc s8, ban, nginh

___TAILIEU THAM KHAO

tri€n khai x4y dung cic quy hoach chi tiét
cdc dy dn kha thi phat trién du lich.

Thit bay, ning cao chit lugng ngudn
nhén luc du lich. Nganh du lich TP, Cén
Tho cin tién hanh ri sodt hién trang
ngudn nhin Iyc du lich va ¢é k& hoach
dio tao, bdi dudng gin véi bo tri, si
dung hiéu qua ngudn nhin lyc du lich
sau dio tao; thu hiit ngudn nhén lyc chat
lugng cao, nha khoa hoc, céc don vi du
lich trong vi ngoai nudc.

Thit tam, xdy dung cdc chinh sdch
phat trién du lich phit hgp v6i thuc tién clia
dia phuong. Chinh quyén dia phudng xdy
dung nhiing chinh sach khuy&n khich dilu
tw phét trién du lich phii hgp v6i luit phip
hién hanh va thuc tién cla dia phuong
nhiim tao diéu kién cho cdc doanh nghiép
hoat dong du lich phit trién; phdi hgp vdi
dan cu dia phudng, st dung nhifng déng
gop cla ngudi din va cé chinh sich phén
chia 1gi ich hgp 1§ cho he. Bén canh d6,
chinh quyén dia phutong cin cé céc bién
phdp, ch€ tai x{t Iy nghiém cic vi pham
nhim ddm bdo an ninh, trit v, an toan vé
sinh tai cdc diém, khu du lich.

Thit chin, v&€ quy trinh cung c¢ip dich
vu. Nganh du lich TP, Cin Thd can day
manh hgp tic vdi cdc 18 chifc khoa hoc
trong vi ngodi nudc, hudng dan v tao
diéu kién thuan Igi cho cdc doanh nghiép
nghién citu dng dung khoa hoc, cbng
ngh& vao quy trinh phuc vu d€ quy trinh,
thi tuc dng k¥ tour nhanh gon, lich trinh
tour chinh xdc; thi€t k&€ cdc dich vu phil
hop véi nhu cdu du khdch va cung c¢dp
dich vy diing nhv cam két.

Thé muwi, thue hién huéng din va
ki€m tra, xif Iy vin dé gid cd san phim,
dich vu tai céc diém, khu du lich. Céc cd
quan, ban nganh chii quan hudng dan cdc
don vi kinh doanh du lich tufin thd ddng
nhitng quy dinh cha Nha nuéc vé niém
y&t gid vi thuc hién ding gid niém yét;
thudng xuyén thanh tra, ki€ém tra, xit 1y
cdce vi pham vé gid tai cdc di€m, khu du
lich trén dia ban.d
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