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/ THS. Nml'rl:N THJOOAN TIW«l' 
PGS. HllYHH TRUONG HUY' 

CAN THO CO VI TRI TRUNG TAM TRONG PHAT TRIEN KINH 
Tg - xA HOI NOi CHUNG VA PHAT TRIEN OU LICH NOi RIENG 
cOA vONG D6NG BANG sONG cOU LONG (DBSCL). vd1 H~ 

TH6NG KENH R,l>.CH, S6NG NGOI OAY D,!.C VA V! TRI TRUNG 
TAM VONG, CAN THO DA DINH HUdNG TAP TRUNG PHAT 

TRIEN OU LICH SINH THAI MleT vi.ION, SONG NUdC vA DU LICH 
MICE GAN vd1 cAc su KIEN. ou6c TE vA L~ H01 DIA PHUONG. 
NGHIEN cuu VAN O\JNG L~ THUYIT MARKETING D!A PHUONG 
DE PHAN TiCH THIJC TR,l>.NG THU HUT DU KHACH DEN THANH 
PH6 CAN THO VA cAc ygu T6 MARKETING DIA PHUONG GAN 

LIEN Vcll PHATTRIEN DU L!CH. 

MO hinh v8 phlld'ng ph8p nghil!n cUu 

~ ca sO k€t hQp IY thuy€t v~ marketing dja phuvng cUa Kotler (2002) vd 

nhUng k€t qud ph6n tich th\lC nghi~ v~ c6cyfu t6 thu hilt du kh6ch h,rachQn 
di~m d€n du Jjch, mo hlnh nghlE!n ct'.iu 00.c yell t6 marketing t6c dQng de'n thu 

hi.it du kh6ch tQ.i thO:nh ph6 c6n Tua~ trlnh bOy nhusau: 
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Hinh tui;ing 
Oja phuong 

Co sd h' tdng 

D('lc trung 
c:i1a phuong 

COng CIOng 
(con nguOI) 

Ou khlk:h qu6c ti! trill~ di;! ndi. ktr. Hguydn KhAc Hi&! 

I 

Oft neu ph6n tich trong nghii!n cUu dl!QC thu thQ.p tit cu(>c khdo sOt du 

kh6ch nQi d!a vQ qu6c t€ dang thorn quan. nghl duang t9i c6c difut 
d€n du qch trl:n cija ban thdnh ph6 c6n Tho. r.6c yfu tO ph6n tfch 

dllQC du khdch d6nh gi6. thOng qua cdm nhQn dt,ro vd:o thong (!o dinh 
tfnh LlkertS mUl: dQ ~ng d6n Bi@°n ph1,1 thut)c • thu hUt du kh6ch d€n 

c6n Tho - dU'QC do htCmg th6ng qua s6 Jdn du kh6ch dO de'n cOn Tho 

(Hu}'nh lhlOng Huy & °'ng si,t, 2020). M(it vO.i c6ng C\l phdn tich nhu 

th6ng M m6 tel, h~ s6 Cronbo.ch Alpha, phdn tich nhdn t6 ... dUQC sU 
dl}ng nh&n phOn tfch d~c dllm du kh6ch d€n cdn Tho vd x6c d!nh 

c6c yfu t6 marketing d!a phuong thu hilt du khdch. 

Ket qua kMo sat du kMch 

Klt qud khdo s6.t du khdch tQ.I c6c dllm de'n du l!ch cUa COn Tho dO 

di;n dUl;K: v6i 209 mCiu phifu khdo sat c6 th6ng tin ddy dU d~ tie'n hdnh 

ph6.n tfch. 1Y I~ du khdch qu6c t€d9t 14.3%. du khdch n(il d!a Id 85,7%. 

Phdn !On du kh6ch qu6c t€ d€n cdn Tho trong nh6m tu6i 35-39, trong 

khi d6 do s6 du khdch n(ii dja dutn 25 tu6i, ch!ein gdn 60%. 2/3 du 
khdch dUQC khdo s6.t chua l{lp gia &nh. 46,7% du khdch quOC te' de'n 

tlt 00.c qu6c gia chdu Au. 23% tlt MY VO. canada, 17% ti.r chdu A Han 

80% du kh6ch n(ii d!a de'n tlt 00.c tinh thdnh mihl E>Ong Nam BQ vd 

13% ti.r 00.c tinh mlhi Mc. 

Du khdch de'n c6n Tho !On &lu chieln khodng 20%; du kh6ch de'n COn 
Tho ldn thlr tu chleln han 25%. Ml}c dich du kh6ch de'n cOn Tho JO 

tham quan. nghi duOng, chie'm 78%; s6 du kh6ch OOn IQ.i de'n cdn Tho 
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I 
klt hQp vdi. c:Ong vi~ nhu hQi nghj, t(lp hu6n Khodng 50% du khdch hilt 
d€n c6n Tho th6ng qua ti,rtim hiifu vO. th6ng tin tit bQn be, nglCCJi th6.n; chi 
c6 khodng 20% du khdch ti€p nhQn thOng tin du ljch cdn Tho qua website, 
qudng 00.o. 55%du kh6.ch de'n c6n Thadu ljch cU.ng v6i bQn be. 33 di cling 
gt~ dinh vO 9%di cUng d6ng nghl~ .. 

• • 
Klft qud ph8n tich clto thd'y, c6 dlfn 55% du kh6ch. cltU yfu kh6.ch n1'i dja 

thcim quon cdn Tho trong ngO:y vO khong h.ru tn.i qua dhn. ,YI~ khdch h.ru 
~ 1- 2 ngO.y chi chilm 23% tOng s6 du khdch ddn c6n Tho. E>Ong chll y, 
Z2% du khdch kit hgp thorn quan cdn Tho vO cdc d!o phU'Cmg khdc. E>lfu 
no:Y g6p phdn kh6ng d!nh v! tri trun9 tdm cU:o c6n Tho trong lien klt ph6t 

tri~ du ljch c:Ua vUng DBSCL I 
LiE!n quan de'n phdn h6i cUo du kh6.ch v~ nhUng ylu t6 dja phU'ang 

th~ hUt hQ din thorn quon tQi C6n Tho, c6 d€n 502 Y kiln dlIQC ghi 
nhQn tlt 209 du kh6ch thorn gia khdo s6t, theo d6 chc;t nOi Cdi RO.ng 

duqc xem 10 diem dln d(lc tnmg d6i vO:i du khdch khi d€n C6n Tho, 

c6 hem 50% du kh6ch d€n thorn quan dl~m nay. Kl dln 10. nhUng !Ong 
nghe truyen th6ng tQi huy~n Phang E>ien, Cdi RO.ng, Binh ThUy vd 

Th~tN6L I 
Vl1i vj tri trung t6.m cUa viing, cdn Tho h()I t\l nhOng m6n dm thvc. d()c 
sdit kh6 do d9ng. Do c.16, yeti t6 fim tlii,rc tQ.i roe c1ifui dfu du Jjch dO tQ.O 
6n.n.rgng kh6 quen d6i vOi du kh6ch. Ngodl wbn tr6.i cc'.ly, m!)t si5 difui du 

lich vl1i sdn phfun hoo vd troi c6y ofi dOi, dm thi,rc truyi?n th6ng vO chay. 
du ·l!ch nOng nghleJ>-thliy sdn ... tQa ~en nhOng sdn phdmdu l!ch ml1i thu 
hllt kh6ch. Trong khi d6, yfu t6 ~ quon (sOng ntJOc. kenh n;ich) vO th~ 
tl€t tQI cdn Tho kh6 tuong d6ng vOi cdc d!a phuong trong viing cha n&1 
khOng phOi 10 yeti t6 6n ttJi;mg vl1i d~ kh6ch. 

0 I 
K€t qud khdo sat du kh6ch ve 20 yeti t6 marketing (l!a phucmg c6 dnh 
hU'Ong de'n vi~ thu hUt du kh6ch dtfu cdn Tho cha th6y, hdu h€tdu kh6ch 
qu6c td vO nQi (l!a th~ hi~n SI/ d6ng y ve c6c yeti t6 de xuOt trong nghi&1 
ruU c6 dnh huOng thu hi.it du kh6ch. Trong d6, mQt vdi yeti t6 nhu hinh 
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thlic thonh tadn tQi c6c c1ifut de'n du ljch, thOng tin 

lifn IQ.c. roe c6ng trlnh c6ng c(lng ti~ fch, vd h~ 
th6ng giao th6ng chua duQC c.16nh gi6 cao_ 

• 
MQt s6 khuy~n nghj 

Di,ra vOo thOng tin khdo s6t tit 209 du kh6ch qu6c td 
vd nQ! djo thorn quon, nghi dtJOng tQ.i cdn Tho, k€t 
qud phdn tich chi ra 4 nh6m yeti t6 marketing (l!o 
phuong 11&1 quon dfu thu hllt du kh6ch, boo g6m: 
Nh6m yeti t6 t- Co s0 hQ tdng; Nh6m yfu t62- Hlnh 

tut;mg djo phucmg; Nh6m ylu t6 3 - sv h6p dO.n cUo 
difut de"n; Nh6m yfu t6 4 - ~c trung d!o phuong. 
Trong d6, yfu t6 c(lng d6ng n&m trong Nh6m yfu 
t6 3 - S\l' h6p dlin cUa cdc dihn dln du ljch, ca sO 

h.ru tnJ dUQC du kh6ch d6nh gi6 coo hon khi xem xet Iva chQn cdc ylu t6 
marketing dja phuong g6n vOi ph6t uibl du !!ch. Kl c.1ln, Nh6m yfu t6 
~c trung dja phucmg nhu cdnh quon, 6rn thi,rc. vj tri trung t6.m cUo c6n 
Tho c.1Ung vj tri thU hat trong si5 roe ylu t6 marketing. 

Klt qud nghien cll'u m6i chi dltng IQi mO td ve c6c d~c die'm c6 nhd.n 
vd nhu cdu du !\ch cUa du kh6ch khl din Cdn Tho, d6ng thOI phCln 
tich kh6m ph6 c6c ylu t6 marketing c:1!o phi..ccmg gdn vOi thu hUt du 
kh6ch. Do vQ.y, nh6m t6c gld de xu6t mQt siSkhuyfu ngh! n&m trong n¢i 

dung nghifficUu nhusou: 

Nling ctfp, ddu tu mOI co sO hQ t6ng, c6ng trlnh c6ng fch ph1,1c Vl,I c(lng 
d6ng n6i chung vd du kh6ch n6i ri@ng nh&n tQ.O ra svm:Y quon cUa c1ifui 

de'n cdn Thovd S1,l' thu~ ti~ cha du kh6dt ' 

TOng ctJOng quOng b6 tri!n nen uing c6ng ngh~ s6, tnWc h€t IO qua c6ng 
th6ng tin di~ tlr c:Ua djo phuong vd c6c mQ.Og truyhl thOng xO hQi b6i vi 
do s6 du kh6ch phdi tVtim hi~ thOng tin ve Du ljch cdn Thocllng nhi..ctir 

bQ.n ~. d6ng nghieJ>. 

Khuyfu khfch cdc doonh nghleJ> kinh doonh di ch Vl,I du !!ch 6p d1,1ng 00.c 
hinh thUc thonh to6n thuQ.n ti~ (khOng tilp xUc. khOng dUng tihl m(l:t), 
tQ.O thuQn ti~ cho du kh6ch thanh to6n tit xo, d(l:c bi~ trong tr'Qilg th6! 
binh thuOng mO'l 

Ngdnh Du ijch c6n Tho c6n rd so6t 191 E>e On xliy di,rng sdn ph6m du ljch 
d~c thU cUo Thdnh ph6vd tdng ctrOng n6m Mt nhu c6u cdn h6 trQ tltcdc 
doonh nghleJ> du ijch tri!n dja bdn nh&m k!p thOI xOy di,rng ~d uifu khai 

klhoc;i.ch hdnh dOng cv thl trong thbi gion tOi. • 
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